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Content: evolutionary models for a
generational audience
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Broadcast as a Flow

The Flow becomes User generated - requires active selection (Channels, programs multiplying)
Narrowcasting

Programming based vs. viewer-centred model

New TV system

Multiplatform

Multidevice

TV content becomes partecipative (cut, remix, share) moving towards social television - public engagement
Timeshifting and Placeshifting

From broadcasting to personcasting

Generational shift: technological competency /economical availability/ spending habits and cultural divide
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Generational shift + increased media fragmentation

Which channels/and creative ideas are best used to reach and
engage target audiences?
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Entertainment Formats Used in Past Week
Question: Which of these did you do at least 30 minutes in the last week?
15-29 30-44
Used social media
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Listened to music

Watched a subscription streaming service

Watched free streaming services
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Played video games

Watched music videos

Watched cable TV

Listened to a podcast

Watched broadcast TV

Mean Number of Major Entertainment Platforms Used in a Week
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30-44 45-59 60+

SOURCE: GETWIZER CONSUMER INSIGHTS; ATA FIELDED JULY 2021 TO U.S. RESIDENTS: P15-29 (N=285); P30-44 (N=391); P45-59 (N=341); P60+ (N=46T)




What brands for each generation ? (US Market
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Top 20 Platforms: 15-29s Top 20 Platforms: 30-44s Top 20 Platforms: 45-59s Top 20 Platforms Used in Past Week: 60+

Question: Which of these did you listen to/use at least 30 minutes in the Question: Which of these did you listen to/use at least 30 minutes in the Question: Which of these did you listen to/use at least 30 minutes in the Question: Which of these did you listen to/use at least 30 minutes in the
last week? last week? last week? last week?

®Subscription Streaming ® Music Videos * Social Media * Free ®Social Media ®Music Videos © Subscription Streaming © Free #5ocial Media @ Subscription Streaming  Music Videos © Broadcast #5ocial Media ®Broadcast TV © Subscription Streaming © Music
Streaming ®Music ®Podcasts ®VideoGames ®Broadcast TV Streaming ®Broadcast TV @ Video Games ®Music * Podcasts TV ®Free Streaming ®Music ®Video Games * Cable TV # Free Streaming ® Cable TV ®Music Videos
Cable TV

Disney+

Android phone or tablet

ABC

YouTube Music

iPhone or tablet YouTube
ABC c8ss

FM Radio
Android phane or tablet
Hulu
Instagram Discovery
YouTube Music MeTV
Discovery CNN
ESPN
PES
Prime Video
Food Network

Fox Amazon Music

Adult Swim NBC

YouTube Music FM Radio
PlayStation 4
Computer/Laptop
Twitter
Spotiy

Amazon Music Usa
Fox News National Geographic

SOURCE: GETWIZER CONSUMER INSIGHTS; DATA FIELDED JULY 2021 TO U.S. RESIDENTS: P15-29 (N=285); P30-44 (N=391); P45-59 (N=341); P60+ (N=467); RESPONDENTS WERE ASKED A ‘SOURCE: GETWIZER CONSUMER INSIGHTS; DATA FIELDED JULY 2021 T0 US. RESIDENTS: P15-29 (N=285); P30-44 (N=391); PA5-59 (N=341); P60+ (N=46T); RESPONDENTS WERE ASKED A
SERIES OF QUESTIONS ORGANIZED BY PLATFORM, VIP+ HAS CONDENSED RESULTS INTO ONE CHART SERIES OF QUESTIONS ORGANIZED BY PLATFORM, VIP+ HAS CONDENSED RESULTS INTO ONE CHART
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ltaly - residents by Generation as of 2021 (ISTAT)

= GEN ALPHA
post 2010

= GEN Z (Postmillenials)
1996-2010

= GEN Y (Millenials)
1980-1995

GEN X
1965-1979

= BABY BOOMERS
1946-1964

= SILENT GENERATION
1928-1945
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Local Fiction Production driven by target audience of primary
channels

Live events/Sporis Key

News/Factual Key

Acquisitions focusing on long running, procedurals
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-~ SKY and Telcos such as TIM turn into superaggregators
- Battle to secure Sport events

-  ORIGINAL PRODUCTION becomes Key

- Local is the new Global

- -Globalbecomes Local

- Multiplatform/social engagement

- Serialized Fiction

- Boxsetting
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Leading Italian pay-TV and OTT video providers by subscriptions, 2014-20
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Source: Omdia © 2021 Omdia
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Italy Pay and OTT: Sky doubles content production (2/6)

Sky programming expenditure

2024

2023

2022

2021

2020

2019

2018
0.0 0.5 1.0 1.5 20
Expenditure ($Sbn)
m Acquired program  ® Original program  m Sport

Source: Omdia © 2021 Omdia
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Telecom lItalia, total subscriptions, 2019-25
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Italy Pay and OTT: Netflix grows ltalian production (4/6)

Netflix Italian originals by publication year, 2017-20
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Notes: Inclusive of series renewals
Source: Omdia

Stand-up comedies
B Films
B Documentaries

BTV series

© 2021 Omdia
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Italy Pay and OTT: Amazon & the hyperlocal shows (5/6)

Amazon Prime Italian originals by set publication year, 2020-22
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Italy Pay and OTT: Disney + steams ahead (6/6)

Disney+ and Netflix, subscriptions, 2020-25

2025

2024

2023

2022

2021

2020

0.0 0.5 1.0 1533 2.0 715 3.0 35 4.0

Subscriptions (millions)

B Disney+ M Netflix



ULTRAHD +*
FORUM I TALIA

Beyond Definition

The Covid effect - changing generational habits?

MEDIA CONSUMPTIQN % Y0 SAY THEY HAVE STARTED CONSUMING OR ARE MEDIA CONSUMPTION

CONSUMING MORE OF THE FOLLOWING SINCE THE OUTBREAK

MEDIA CONSUMPTION

BOOMER  ~ ==
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